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Director’s Message 
 
Wherever we go, there we are... 
We always take ourselves with us. 

We are creating a history of an era that we have not ushered in 
but introduced to. But the real beauty is that we are just going 
with the flow and making our profession more significant and  
relevant. 

I am happy to be part of the first generation of online teachers. 
As teachers we are not only beginning to enjoy the online 
teaching-learning experience but also becoming Smart users and 
befriending the emerging technology of our time. I hope you 
will agree with this.  

We have aligned ourselves with the changing scenario and with 
ease and confidence want to:  
 

Express our inner gifts even more! 
Create prosperity that reflects our true value. 
Attract the love, resources, and opportunities we 
deserve. 
Making this world we live in a joyful world…. 

 
To quote Nelson Mandela, “The youth of today are the leaders of tomorrow.” The world, as we know it is rapidly transforming 
and becoming increasingly digital. You have the potential to be a digital leader in the digital world. Imagine the world you 
want to create -you have the power and our support to realise it. We hope that you will transform the education system to 
favour everyone - to suit all ages and levels in the coming years.  
 
“Our God who takes the ordinary and creates the extraordinary; our incredible God has the power to transform our simple 
life to give us the life of our dreams. Remarkable things happen in our life when we believe.” 
 
May God bless us!!! 
Affectionately, Dr. Sr. Lalitha  
 

Note of Appreciation: to our dear staff Dr. Philcy for encouraging our students to pen down their thoughts and experiences. And 

to our students who have enjoyed sharing and enriching the reader. Keep shining. Thank you… 

 



 

 

 
A change from chalkboard, 

to tech board. 

From Guru Kula,  

to digital classes. 

From floor,  

to high tech furniture. 

From stick, 

to cheerful words. 

Today's world is everything on vitamin M. 

But dear teachers your heart is as big as ocean. 

Your love and care given to us is innumerable, 

The way you mould, 

No one can take stand. 

The creators of our life.  

 

Kasturi DV 

I MA 

 

 
 

 

 

Desks, blackboard, pencils, papers 

Teachers, books, tests, teaching... 

Things we are familiar as a learner 

Makes students mind blowing… 

 

Then technology comes to us by knocking  

     Videos, audios, pictures and presentations… 

Bridging the gap is our educational duty 

Learning digital technologies and skills is the beauty… 

 

Prajwala S Reddy  
II MCA 

 

 

 

           BLACKBOARD TO DIGITAL BOARD 

YESTERDAY AND TODAY 



 

 

 

Happy Family, 

I can’t bear this suffocation 

Anymore…The internet was so slow, 

I wish to scream as much, 

As I can, 

I searched for a screaming emoji... 

The emoji I purchased last month 

Has expired now, 

Mom was busy in talking with 

Alexa about my health. 

Dad was busy in his skype calls with my little brother 

Who was sitting next to him. 

WhatsApp notification on my phone crossed thousand, 

Dad updated his status as “Happy Family”. 

 

Jabeena 

I MSc Chemistry 

 

 

   

 

Indian wedding industry is one of the largest wedding industries in the world. Being an industry considered as recession free, 
is now proved otherwise due to the pandemic. The year 2020 has been challenging to all the wedding planners as well as the 
couples who were to get married this year. But the industry has now turned these challenges into opportunity by transforming 
it through digital adoption. After the online meetings, education and virtual graduations now, the new trend is of virtual 
weddings. With the norms of social distancing, restricted number of invitees to the weddings, the event management firms or 
wedding planners are exploring virtual wedding space. Helping the families and couples tying the knot online, the planners 
are putting their plans into action by offering them the look and feel of a conventional wedding.  

The virtual wedding seems to cover the entire process from sending 
e-invites, guests management, DJs for the music and gift hampers 
for the guests so they can raise a toast from their respective homes. 
Even the well-known matrimonial portals which introduced the use 
of technology to the wedding industry for only matchmaking have 
launched a wedding from home initiative to help couples across 
communities, cultures and religions get married. The families 
planning these weddings are as well increasingly leveraging 
technology. In a nutshell, the digital adoption has truly changed the 
landscape of this industry. 

                                                                                         

 Likitha Shetty 
                                                                        II MBA 

 

 INDIA’S LAVISH WEDDINGS GO ONLINE 

HAPPY FAMILY 



 
 

 

Digitalization is sweeping across every aspect of our daily lives in all possible ways. Right from gathering the news we find 
in the newspapers every morning to the billing process at our neighborhood grocery shop, it is digital technology that is 
making tasks faster and more accurate. Today digitalization can be seen as a tool of transformation which extends beyond our 
lifestyle to the way we transact, interact and conduct business. This convenience and comfort have resulted in a sedentary 
lifestyle and multiple health issues, but more people are wanting to live a healthier lifestyle without burning a hole in their 
wallets. The fitness industry is also adopting this digital change. 

Over 7.8 billion people around the world, almost 2 million people 
suffer from obesity. Overweight and obesity are major risk factors 
for a number of chronic diseases, including diabetes, 
cardiovascular diseases and cancer.  Overweight and obesity are 
now dramatically on the rise in connection with global pandemic.  

The measures introduced in some countries (e.g. not leaving the 
home for several weeks even for those who are not sick) will have 
an impact on mobility and enforced physical inactivity even for 
short periods of time increases the risk of metabolic disease. 

Finally, the crisis and the need for self-isolation is prompting many to rely on processed food with longer shelf life (instead 
of fresh produce) and canned food (with higher quantities of sodium) and we might see an increase in weight if this persists 
for a longer period of time. Keeping in mind the current scenario, which opens door to a new thriving world of fitness 
technology and digital exercise options has emerged to try to make squeezing time for a workout as convenient as possible. 

The combination of wellness technology and changing public perceptions of fitness has transformed the industry. The appeal 
of taking part in an original class in real-time further demonstrates how technology is closing the gap between at-home and 
in-class fitness experiences. This interactive live streaming feature, intimate digital setting builds a positive rapport with 
clients, sparking brand trust and loyalty. These virtual platforms create an open community of support, motivation, and 
accountability that users can rely on. 

While digital fitness may not be completely replacing traditional gym and facility settings, their popularity will continue to 
grow favour with the public. This clear indication of consumer interest will continue to open more doors for digital fitness to 
become a seamless part of its users’ everyday lives.  

 

Kulsum B 

II MBA 

 

 

 
  

As the educational sector becomes more competitive, digital transformation is now becoming a necessary means of survival 
as this new digital world requires educators to adapt and adopt digital technologies, methodologies and mind sets.  

The pandemic has affected over 60 percent of the global student population, as governments around the world temporarily 
closed schools to limit the spread. India’s education system has particularly felt the prolonged effects of the country’s 
lockdown. In response, educational institutions across the country have started adopting more digital teaching practices and 
tools to bridge physical divides, showing signs of a long-anticipated evolution. The digital evolution of education in India 
may seem inevitable, given that the nation is the world's second-largest internet market. Even before the pandemic, however, 
India had been experiencing concerning drop-out rates - a result of the disproportionate access to education. 

               FITNESS DIGITALIZATION: THE GYM COMES HOME 

              COVID-19 IS HASTENING THE NEED FOR EDUCATION’S 
DIGITAL TRANSFORMATION 

 



More recently, the government also launched the PM EVIDYA programme as a way to broaden multi-mode access to digital 
education. The sudden disruptions caused by the pandemic, however, mean that long-term digitalisation efforts need to be 
supplemented with initiatives designed for the immediate recovery of India's education sector. 

The Internet and Mobile Association of India (IAMAI) has welcomed the 
New Education Policy 2020 (NEP2020) and said that “it paves the way for 
a comprehensive vision on education that will empower the children and 
youth into the 21st century.” As India emerges from the Covid-19 crisis, the 
future of education will still present challenges. The demand for digital 
transformation is not a short-term phenomenon, but rather an accelerating 
trend that the country and its education sector stakeholders are trying to 
make more ubiquitous.  

As with every crisis, there is an opportunity. For India's education sector, it is about leveraging modern technologies to bring 
nationwide education access to new heights. 

                                                                                                                                                                                                                                                                                      
Tanuja G 

II MBA 

 

                                                                                                     

 

 

Technology adoption in any service sector and financial institutions is a 
complete blessing. Adoption of technology is bringing several advantages to 
banking. Banking is no longer restricted to the traditional business model. 
Today most of the transactions can be done from home and customer need not 
visit the bank branch for anything. Through technology-based banking, banks 
have provided comfort, convenience to the customers and cost cutting to the 
banks. Using IT services in banking sector minimize the cost of handling, so 
cost reduction is the main benefit from IT to banks. 

Technology enabled the banks to move from a concept of Branch Customer to Bank Customer. Nonstop banking from 
anywhere and anytime banking provide added comfort and convenience to the present-day tech-savvy. Technology plays a 
major role in financial inclusion, a sustainable banking theme very relevant to a country like India that has a large unbanked 
population. 

India is one of the largest population countries in the world and many are connected with the banking sector. IT should help 
banks not only to deliver robust and reliable services to their customers at lower cost, but also generate and manage 
information effectively. Banks are collecting humungous quantities and warehousing volumes of data relating to customers 
and transaction. The information is subjected to meaningful analysis but also using this information to increase the volume. 
New products and services other than banking launched with the help of technology. 

Consumer awareness is a major challenge. Bank customers must understand the pros and cons of various products. Banks 
must educate the consumers about various products. Later, consumers would move towards use of technological products, 
which in turn will be a positive impact on bank performance. The entire institution of banking is built on consumer trust. It 
helps in retaining the existing customers and attracts new customers. It will automatically improve the banking services and 
development of banks. 

With the development of technology banks are delivering the products which are attracted by the customers and customers 
have also tasted the power of technology in their day to day life including the way banking is done. Now it is the banking 
processes that need to evolve to achieve customised products. 

    

Roshni Rathore 
II MCA 

 

                  BANKS ARE EMBRACING DIGITAL TRANSFORMATION 



 
 

 

5G is the 5th generation mobile network. It is a new global wireless standard after 1G, 2G, 
3G and 4G networks. 5G enables a new kind of network that is designed to connect 
virtually everyone and everything together including machines, objects and devices. 5G 
wireless technology is meant to deliver higher multi-Gbps peak data speeds, ultralow 
latency, more reliability, massive network capacity, increased availability and a more 
uniform user experience to more users. Higher performance and improved efficiency 
empower new user experiences and connects new industries.  

5G technology is expected to change the way people live and work. It will be faster and able to handle more connected devices 
than the existing 4G network, improvements that will enable a wave of the new kinds of tech products. 5G networks began 
rolling out in the United states and around the world in 2018 and are still in their early days, but experts say the potential is 
huge. Companies are racing to have the fastest or largest 5G networks and countries are competing to be the first to deploy 
fully functional, nation-wide 5G. That’s because the benefits of the new technology are expected to fuel transformative new 
technologies not just for consumers but also for businesses, infrastructure and defence applications. 

Broadly speaking 5G is used across three main types of connected services, 
including enhanced mobile broadband, mission-critical communications and the 
massive IoT. A defining capability of 5G is that it is designed for forward 
compatibility-the ability to flexibly support future services that are unknown today. 
5G is driving global growth. Researchers say that 5G’s full economic effect will 
likely be realized across the globe by 2035 supporting a wide range of industries 
and potentially enabling up to $13.2 trillion worth of goods and services. 

This impact is much greater than pervious network generations. The development requirements of the new 5G network are 
also expanding beyond the traditional mobile networking players to industries such as the automotive industry. 5G value chain 
could alone support up to 22.3 million jobs or more than one job for every person in Beijing, China. And there are many 
emerging and new applications that will still be defined in the future.  

                                                                                                                       

Hema C 
                                                                                                   II MBA 

 

 

 

 

 

The Challenges of Students in Digital Adoption 

Resistance to change: Let’s face it, the biggest impediment to technological change has never been technology itself, rather 
it has been the people affected by the change. The teachers, administrators, librarians, and parents are all stuck in old ways of 
learning. The challenge lies in trying to get them to adapt to digital ways of learning.  

Content curation: Digital learning is not limited to converting existing content and books to digital formats. In order to have 
its full effect, digital learning in schools must be accompanied by dynamic and interactive curated content. This curated 
content consumes time and effort that are often the reason for the increase in implementation costs.  

Technological changes: Digital curriculum are not onetime investments. The 
curriculum needs to be constantly upgrading the platforms as and when 
technologies change. Technology shifts can have an important impact on existing 
content. This situation is similar to what corporate had to deal with when device 
manufacturers stopped supporting their flash-based eLearning content, and 
HTML5 came to the foray. 

          5G: 5TH GENERATION MOBILE NETWORK 

               OVERCOMING PEOPLE CHALLENGES OF DIGITAL ADOPTION 



The Challenges of Customers Digital Adoption  

There are several challenges that digital adoption faces when it comes to customers 

Competing for people’s attention: With so much noise all around, 
it’s very difficult to reach your audience and catch their attention to 
make them aware of your new product.  

Difficulties in educating customers: Another big challenge is that 
you need to show your customers how they can fully leverage your 
tool or app and what features it has. This can be helped with great 
educational campaigns (print and online ads, email marketing 
campaigns, social media campaigns, etc. easy access to support and 
constant promotion of new and improved features. 

The Challenges of Employees Digital Adoption 

These are some of the main challenges faced by employees when it comes to digital adoption 

Too complicated software: Business software is very different to most regular consumer software; mostly, it’s more complex 
and because of that, it’s also a bit more difficult to get the hang of and use. Not to mention, it usually has a plethora of features 
– features that you need to really get to know if you’re going to start using them. 

Using too much software: It can also get confusing and difficult to fully leverage software when there’s simply too much of 
it. If employees are using 5,6, or even more different technologies every day, it’s quite natural to be weary. 

 

Lavanya Chamarathi  
II MCA 

 

 

 

 

 

The world around us has been changing on a daily basis along with development of human civilization. Technical and 
technological developments of production are changing as well. Technical advances also change the way humans produce 
things. The step into production technology, which was completely different from the past, is called the industrial revolution. 
The new production technologies fundamentally changed the working conditions and lifestyles of people.  

The first industrial revolution came with the advent of mechanization, steam 
power and water power. This was followed by the second industrial revolution, 
which revolved around mass production and assembly lines using electricity. The 
third industrial revolution came with electronics, IT. systems and automation, 
which led to the fourth industrial revolution that is associated with cyber physical 
systems. The fourth industrial revolution also called Industry 4.0 is a model that 
shows how industrial production follows the latest developments and changes 
over time. Thereby, the man, machine and the production itself constitute the 
force in one intelligent and independent network. 

Industry 4.0 refers to a new phase in the Industrial Revolution that has a major focus on 
interconnectivity, automation, machine learning, and real-time data. Industry 4.0, 
sometimes referred to as Industrial internet of things (IIoT) or smart manufacturing, 
works alongside with physical production and operations with smart digital technology, 
machine learning, and big data to create a more comprehensive and better-connected 
ecosystem for companies that focus on manufacturing and supply chain management. 
While every company and organization operating today is different, they all face a 
common challenge - the need for being connected and access to real-time insights across 
processes, partners, products, and people. That’s where Industry 4.0 comes into action! 

             INDUSTRY 4.0: THE FUTURE OF MANUFACTURING 



Connected machines can collect huge volume of data that can provide information related to performance, maintenance and 
other issues and also analyse that data to identify patterns and insights that would be impossible for a human to do in limited 
period of time. Industry 4.0 offers the opportunity for manufacturers to optimize their operations quickly and efficiently by 
knowing what needs attention. A connected supply chain can adjust and accommodate when new information is presented. It 
helps to optimize logistics and supply chains. A key component of Industry 4.0 is the Internet of Things (IoT) that is 
characterized by connected devices. Not only does this help internal operations, but through the use of the cloud environment 
where data is stored, equipment and operations can be enhanced by leveraging the insights of others using the same equipment 
or to allow smaller enterprises access to technology they wouldn’t be able to on their own. 

The pursuit of something better has always been the driving force of evolution, and the industrial sector has not been an 
exception. As Industry 4.0 is still evolving, we might not have the complete picture. Industries are still in the process of 
adopting new systems and evaluating the merits and demerits of Industry 4.0. Industries must adopt the new systems as fast 
as possible to stay relevant and profitable. Industry 4.0 is here and it is here to stay, at least for the next decade. 

              

Lavanya K 

              II MBA 

 
 

 

For many years, the cultural sector remained one of the very few to 
be only lightly touched by the disruption that Internet and mobile 
driven changes were bringing to other industries and segments of 
society. That is no longer the case. Cultural institutions in much of 
the world are now busy deploying digital technologies and quickly 
trying to make up for lost time. 

The destruction of world heritage sites and artworks in Mosul, Iraq, 
in February 2015, sparked a global movement to digitize and 
preserve important works and monuments. Institutions and 
individuals were called upon to create, refine and disseminate digital 
scans of the lost works of art. 

 The months following the attacks witnessed the emergence of initiatives such as ‘Rekrei’ (formally known as ‘project Mosul’) 
or ‘Scan The World’ emerge that would solely focus on building this archive. By being available to anyone having access to 
a computer and Internet, a fundamental shift operated which is reshaping our relation towards Art and how we experience it. 

By the gathering of these 3D files, the computer progressively becomes a 
digital museum. If the museum is the place where artworks rest for 
eternity, the digital one allows reconsidering conceptually and 
aesthetically these masterpieces by putting them through a 3D program.  

Those who appreciate arts and culture can now use online platforms to 
view and learn about the collections of museums, archives and heritage 
sites. Fans of ballet and opera can watch performances online and easily 
book tickets to view them in person. Digitally savvy people most 
everywhere can use their mobile devices to learn about their own nation’s 
cultural riches and those of other countries. Digital advances are also 
changing how librarians, archivists, curators, and artists themselves work. 

 

 

Shraboni Chakraborthy 

II M.Com (FA) 

           DIGITISATION OF ARTS AND HERITAGE 



 

 

 

 

 

We may have expected a Terminator scenario before artificial intelligence (AI) became sentiment and humans started using 
similar technology to fight back, but it took a global pandemic to make the most virtual reality (VR) thing ever: Digital 
avatars! 

Taking ‘virtual graduation’ to the next level, Indian Institute of Technology, Bombay, held its 58th annual convocation 
ceremony on August 23, 2020 in a virtual reality mode keeping in view the safety measures during the ongoing Covid-19 
pandemic. Over 2000 students participated in the ceremony from the safety of their homes. Not wishing to deprive their 
students of the sense of achievement and pride of passing, IIT-Bombay decided to hold a two-hour-long Live stream.  

A personalized avatar of each graduate walked up the dais to receive the degree certificate from the personalized avatar of 
director professor Subhasis Chaudhari. The medallists also received their medals from the personalized avatar of the chief 
guest Nobel prize winner Professor Duncan Haldane. Stephen Schwarzman, chairman and CEO of Blackstone who was the 
guest of honour, participated in the event ‘virtually’. 

 

 

 
 

Right from the virtual avatars of graduating students getting their medals and degrees, to the procession and the ceremony 
was put together by a team of around 20 people over 2 months. Barring just the ceremony, IIT Bombay also went a step ahead 
to virtually connect them with friends and organized viewing of hostel videos, a night before the convocation and interestingly, 
post convocation, IIT-B sent a link to the students where they could access campus’ map, walk through their departments and 
loiter in the corridors. 

Videos of the event went viral on Twitter. People were amazed at how ‘the future is now’.  

 

Lavanya K 

II MBA 
 

 

 

              DIGITAL AVATARS OF IIT BOMBAY STUDENTS AT 
VIRTUAL CONVOCATION  



 

 
 

 

“Only a life lived in service to others is worth living.”- Albert Einstein 

 

During this pandemic, keeping in mind the safety of others and our safety, 
we were asked to do virtual internship. I am glad that I have chosen a non-
profit-organization for my virtual internship, which changed my outlook 
towards life.  The life lessons like being kind to needy and share your 
resources with deprived were apprehended during this regular virtual meet 
with the inmates.  

We started our internship in Sneha care home and Shining star school, 
Carmelaram, Bengaluru. Sneha care home is a residential programme 

specialized in the case of children in the age group of 6 to 12 years, who 
have lost their parents or parent and whose normal growth and development 
are compromised in their home or community.  

Corporate gifting and Corporate Social Responsibility were studied during 
the 2-month period along with teaching children with the help of Zoom 
platform. The study materials were provided well in advance so that we 
could prepare for our classes and take videos of the same. We conducted 
many activities and ice breaking sessions to understand the kids and make 
them comfortable with our presence. 

Adopting to technology has helped us in providing significant learning 
and enthusiasm to children otherwise deprived of regular schools and 
happy families. We were more than teachers to them. We adopted to 
technology and transformed the classes. We used the Zoom platform for 
two weeks to support both teaching and learning and conducted activities 
for the kids. Later, we sent videos of our lectures using props to make the 
class a visual treat and keep the students engaged. The sessions with the 
aid of technology helped them to enhance their reading, writing, listening 
and speaking skills. 

 

Anu Wilson 

II MBA 

 

 
 

 
 

 

          SERVING HUMANITY WITH TECHNOLOGY 



 

 

 

 

 

 

 

 

 
 
 
 
 
 

Deepika N 

II MCA 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Kritika R 

II MBA 



 

 

 

 

 

 

 

 

 

 

 

 

 

                        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Priyanka Chandra 

I MSc Chemistry 



 

Gladius Mary 

II MBA 



 

 

 
Pramodini M 

II MBA 
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